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Topic Summary:  
Topic 1:  Images and Graphic Design

Topic 2:  Sourcing Images

Topic 3:  Sharpening Your Technical Skills

Topic 4:  Photoshop Basics: Understanding Photoshop and How it Works 

Topic 5:  Photoshop CC One-on-One: Fundamentals 

Topic 6:  Assessment 8: Adjusting and Applying Images to a Design.

Developing More Designer Skills
Module 8

Managing Images – Photoshop Basics
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Module 8: Managing Images – Photoshop Basics

Learning Objectives
By the completion of this module you will be able to:
• appreciate the contribution of good photography to design
• understand the composition of digital images
• research and source images from image libraries
• organise a simple photoshoot
• recognise the importance of and respect and adhere to the principles of 

intellectual property and copyright 
• select, adjust and enhance images within Photoshop
• apply colour to a design
• compose a montage with layers in Photoshop.
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Topic 1: Images and Graphic Design
Since around the early 1800s photography has contributed to the documenta-

tion of history and social history and been a major influence on everyday lives. 

Photography has been used extensively to record the lives of ordinary people as 

well as in commerce, advertising and fashion.

It is also widely recognised as an art form. 

In an age where viewer attention must be caught in quick grabs,  
images inevitably define the degree of success of any task completed by 
graphic designers.

So, never underestimate the power of photography! Well-chosen and  
used images give life to any design and great photography makes any 
design look amazing. It also instantly establishes the desired mood and 
atmosphere far more effectively than words can ever do. 

Nowadays we are so used to seeing beautiful photographs being used on 
marketing materials, advertising and on websites that we almost expect 
images to be clear and stunning. 

With access to sophisticated cameras and smart phones, almost every 
second person is now a photographic expert! BUT, ARE they REALLY?

I cannot count the number of times that a client comes to us asking for a new 

brochure or website design, when they show us a brochure or a site that they 

love the design is quite ordinary but the images are great!!

The Power of Photography
Unfortunately today, the old adage: ‘The camera never lies’ can no longer be 
assumed to be true. While the camera still records images as viewed, tech-
nology has now advanced to enable image content to be manipulated. 
Glamour is glamorised, images idealised. 

And, wherever famous people make their living through their looks, 
airbrushing is alive and well in most of the photographs we see on the 
covers of and inside magazines.

Anything can be inserted into photographs—from people to trees or 
cars—and anything can be and is airbrushed! Zits are airbrushed out,  
colour is applied or toned down, wrinkles are removed, brightness and 
light are enhanced to give a youthful glow and photographs are touched 
up to modify the body shapes of the famous! 

It is widely known that to preserve their images many famous  
supermodels will not allow publication of their photographs unless they 
have been attended to by their own photographic retoucher.

The media is full of tales of so-called ‘celebrities’ who have had their  
images adjusted to enhance their skin or make them look slimmer (or in 
one recent instance, allegedly had an image of their butt enhanced!). 

Such are the joys of digital techniques and digital art!

Computer montage techniques of today enable photography and  
illustration to merge. The trick is making the right choice for each task.  
And the right choice is usually defined by the nature of the product or 
ethos of the company and the message you wish to convey, along with 
financial and creative constraints. 

Sooo…if you choose and use images well, then your designs will look 
wonderful.

Fig.1  A montage created using photography, colour, and text as a graphic 
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• Other design considerations—modern, retro, stylised, sharp, soft, 
atmospheric and so forth. Whether you choose to use illustration over 
photography, your choice will inevitably be influenced by several factors 
including:

  < individual job requirements

  < graphic designer’s ability to illustrate

  < time available

  < cost. Organising a professional shoot can be costly and time   
      consuming i.e. photographer, equipment and models.

Some jobs benefit from the combination of photography and  
illustration to provide stylised visuals which have been developed as  
computer montages. See Fig. 1 

Those requiring a crisp finish achieve better results through the use of 
photography. For example, foods, food products and cars. 

Car advertising inevitably presents the car in the most flattering light,  
usually either in a stunning landscape or coastal setting or against an 
elegant and urbane city backdrop. 

Food is presented to look as perfect and delicious as possible to entice 
sales of products or recipes. 

Alternatively, coffee shops and coffee are often presented using 
contemporary illustration to reflect trendy lifestyles, while business and 
corporate design usually reflects the company ethos.  

See Figs. 2 and 3

A solid understanding of  tools which can assist your management and 
enhancement of photography can only make your work look even better, 
and failure to choose and use images well will always impact upon the 
quality of your final design. See Fig. 1

Illustration and Photography
Images can be adapted for amazing effects—cropped to highlight  

components, enlarged, or colour modified. Whatever their treatment, however 

they are used, images are fun elements fundamental to graphic design.

Although in graphic design the term ‘image’ is usually applied to  
photographs or illustrations, it also may be used to refer to visuals that 
have been created using modified type as the design element.  

The challenge for the designer is deciding which kind of imagery to use—
photographs, illustrations or type—for a stylish and coordinated finish. 

Our choice may be influenced by the desired ‘look’ and is inevitably  
defined by budget and resource availability.

Choosing—Illustration versus Photography
Consider:
• Who is the target market? Think about age, gender and social class. 
• How long will the artwork be used for? Is it for a magazine spread or for 

the packaging of a product that may be on the market for years?
• Do I need to convey information clearly or can I be more ethereal? (Im-

ages will be interpreted differently for a product instruction manual than 
for a DVD or book cover).

Fig. 2  An advertisement created to 
reflect the ethos of a a health  retreat
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What Role Does Photography Play In 
Graphic Design? 
The answer is quite simple.  
We live in a visual world and photography has a powerful influence on our 
judgement. Talk to any magazine publisher and they will quickly tell you 
that some photographs sell their magazines and some will not. 

Why else do gossip and ‘female’ magazines put popular princesses or 
actresses on their cover so frequently? Because they sell! 

Placing photographs of certain people on the cover ensures sales. In the 
same vein, a publisher of a popular lifestyle magazine once told me that 
the one time he put a photograph of flowers on the cover of his magazine, 
sales dropped. So he now knows that flowers don’t sell this particular mag. 
and hasn’t used them on the cover since.

What does this have to do with you, the budding graphic designer? Lots.

The more you understand and are able to recognise and select  
well-composed tonally compatible images the better! The trick is learning 
how to make the right selection to maintain aesthetics or visual appeal 
while conveying a strong marketing message. 

Photographs with great tonal balance will combine well with  

typography, tints and other design components for excellent results.

The main role of the graphic designer is selection of images for use in 
commissioned designs. Your job is to choose or commission rather  
than produce photographs, so focus on graphic design and leave final 
photography to the experts! 

Having said that, however, if you have a good understanding of  
photography you are more likely to make good choices, which will be 
reflected in your work! 

Poor images will diminish any good design while good images capture 
attention. An image is good if it is focused, properly exposed, has a  
focal point or point of interest to lead the eye throughout, and if it is  
well-positioned on the page.

Property Management 

Property management is a specialty of Laurie Peters Real Estate. Joint property  

managers, Tamy Marshall and Janelle Wren understand that properties are a major 

investment and work in close collaboration to manage and maintain properties.  

With wide-ranging residential properties on our books - from executive homes to 

cottages and units to suit every need, and catering to industrial units and commercial  

buildings, we work hard to match tenant with landlord to create a win/win situation 

for everyone. Many tenants and landlords are so happy with the service offered that 

they become serial clients. 

Our Property Management Service Offers:

•  a thorough and exciting marketing system that generates a high level of weekly 

tenant enquiry.

•  a high ratio of staff to properties to enable prompt, efficient service at all times.

•  maintenance, repairs and home improvements for owners when necessary

•  weekly external inspections of properties and quarterly internal inspections of  

all properties.

•  bi-monthly payments electronically deposited into owner accounts.

•  worry free payments of all accounts including calculation of water accounts, land 

rates, tenant insurance and yearly financial statements.

Longstanding

Independent

Approachable

Informed Advice

Quality, Efficient 
     Service

Family Owned
Operated& 

Property Management Service

Corner of Bowral Road & Princess Street Mittagong 2575
P: 02 4871 2411 • F: 02 4872 1081

E:  lpeters@mitmania.net.au • www.lauriepeters.com.au

Tamy Marshall

Tamy brings to Laurie Peters Real Estate extensive  

experience in  management, sales and marketing from  

previous long-term employment in the hospitality and 

tourism industry. Her interest, knowledge of the local 

area, and  management skills make her perfect for a 

career in property management and real estate.

Janelle Wren

After working for several years as our receptionist, 

Janelle joins Tamy as joint property manager. As she 

enjoys the challenge of working in this field, Janelle  

has decided to focus on further developing her career 

in real estate and is planning to study for her licence in  

the near future.

Rachael Owen

Rachael is our receptionist and first point of contact.  

She is interested in people and also wishes to study 

and further develop a career in real estate.
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Fig. 3  Note how the design and text reflect the 
ethos of the company in this double-sided A4 flyer

 “Good images capture 
attention. An image is good 
if it is focused, properly 
exposed, has a focal point 
or point of interest to lead 
the eye throughout, and if 
it is well-positioned on the 
page.”
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Digital Photography
Digital photography is currently the most widely used photographic 
format and using digital photography in your designs saves a lot of time. 
Digital photography has the advantage of showing immediately if the 
subject has been captured as desired. The image can be shot, downloaded 
and archived and stored easily and it dispenses with the need for scanning 
and sometimes the retouching of scratched or imperfect images. 

Digital photographs are also easily sent via email. Low res. versions can be 
used for positionals then replaced by a higher res. version for printing.

A word of warning! Digital cameras and the digital age seem to have  
created a host of  ‘experts’.  The reality is that the digital camera still must 
be operated by someone with a good photographic eye.

Photographs taken on a camera without enough resolution result in  
smaller file sizes that lose quality and become more blurred when  
enlarged, otherwise described as ‘pixelated’. 

You must be vigilant when dealing with client-supplied imagery.  

And firm but kind. Be prepared for client-supplied digital images the size of a 

postage stamp to arrive; also make sure that images are of sufficiently high 

resolution to maintain quality. 

Often images taken on smart phones are not the best in quality.

At this stage, we will focus on learning the basics of Photoshop, which in 
future you may apply to your designs.

Once proficient and experienced in using Photoshop you will be able to  

manipulate imagery extensively, limited only by your imagination.

Composition of Digital Images     
A digital image or scan is often described as a graphic that it is made up 
of elements called pixels, which we learned about in an earlier module. 
Remember how we said that pixels are individually coloured rectangles, 
dots or squares that display on a computer screen?

And remember what we also said about Pixel resolution? We said that 

Pixel resolution is measured as pixels per inch (ppi) or pixels per  
centimetre, and that number of pixels in an image is defined by resolu-
tion multiplied by size (for example, a 3” x 3” or cm image with a resolution 
of 100 ppi has the same number of pixels or the same file size as a 1” x 1” or 
cm image at 300 ppi).

We also said that images for high quality offset printing require a  
resolution of at least around 300 ppi to ensure images are clear and sharp 
(i.e. without pixelation) when printed. See Fig. 4 Note the variation in clarity.

Photoshop Images
Photoshop software is universally used to manipulate visual images on a 
computer to enhance their effectiveness by improving how they display.

Most images created in Photoshop are Bitmap (raster) Images. 

We have already established that a bitmap image is made up of rows  
and columns of pixels that are built up in a grid to form an image, as in 
needlepoint or tapestry.  
And if you only ever remember ONE thing about Bitmap images, it 
should be this:

• Bitmap images cannot be enlarged without quickly losing quality 
and sharpness, so

• Bitmaps need to be created at or larger than the size required to 
ensure sufficient quality of image.

So, bitmapped images can look jagged 
if viewed or printed at too low a resolu-
tion. See Fig. 5

Fig. 5  A bitmap image. Note the 
softness of the letter edge on the 
400% enlargement.

Fig. 4  A bitmap (raster) image 
shown at different resolutions
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As we have already established, images will make or break any design, and 

because people respond to imagery more instantly than to words, images are 

increasingly important in design today. 

A simple message can be conveyed effectively using imagery—be it sharp 
and edgy or soft and serene. 

Most jobs in graphic design and desktop publishing require some form 
of photographic or illustrative imagery. Some may be provided by your 
client, while you may need to create others. 

If client funding allows, you may need to organise a photoshoot. 

Alternatively and more often than not, you may need to source from an 
image library.

So…

Where Do You Obtain Imagery From To 
Use In Your Designs?
• Original images

These may be either client supplied or obtained from a specially organised 
on location photoshoot.

• Your own image library

If you love taking photographs, have access to decent equipment (I.E. 
digital equipment) and are a reasonable photographer, you may wish to 
start gathering your photographs into your own image library, particularly 
local scenes and nature shots.

• Internet, including flickr, instagram & soforth

It isn’t wise to search the Internet directly as although you may download 
and use images in the appropriate resolution you may not be able to re-
produce images without breaking copyright, so your time may be wasted. 

Tread carefully!

• Image libraries

Most professional graphic designers and desktop publishers use an  
established image library designed specifically for professional use and 
easily located and accessed online. 

Once you have searched the required category, you can easily download 
the image at an acceptable low resolution for presentation purposes only. 
Once approved by the client the chosen images may be purchased at full 
or higher resolution appropriate to your need.  See Fig. 6

Topic 2: Sourcing Images 
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Implications of purchasing images from image libraries:
• Most, but not all images provided by image libraries are royalty-free, so 

the client may legally reproduce any purchased images. 
• Be aware that your purchase may not necessarily be exclusive, as other 

people also have access to the image library. You may encounter images 
you have used in the work of other designers. 

Organising a Photoshoot
If a client requires images of their premises, product or staff, then you may 
need to organise a professional photographer for an onsite shoot.

Each situation has varying requirements and can be either great fun or a 
nightmare! If you find yourself needing to organise a special photo shoot, 
it is a good idea to make sure that you engage a photographer who you 
consider to be competent, reliable and easy to work with.

Be reallly careful, as easy access to reasonably priced digital equipment 
means that there are now lots of people out there setting themselves up 
as photographers!

It also helps if they have good equipment and lighting. 

Over the years we have worked with lots of different photographers  

of varying personalities, reliability and talent.  

One photographer we inherited from a client took great images using  

conventional equipment and film, but it took forever to extract the images 

from him. Then, when he progressed to digital he persisted in touching up the 

images, badly and we stopped working with him for our own jobs when he 

arrived at an organised onsite shoot without all of the necessary equipment.

The next photographer we engaged had the latest digital camera and  

software, so we were able to check the images immediately and reshoot if  

necessary. 

He took great images, was super organised and a delight to work with.

Guess who we worked with from thereonin!   

Plan the Photoshoot
• assess client requirements and create a list of images required
• establish the style you want and choose the photographer you  

consider best suited to the job 
• agree on the fee and copyright
• work out when and where images will be shot
• create a list of props if required
• discuss lighting
• establish background requirements and organise according to the  

specific shoot (models, food and so forth).

Fig. 6  A brochure designed in InDesign using logos supplied by the client as well 
as images sourced from a photo library.  
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Intellectual Property and Copyright —  
be aware and be wary! 
The concept of Intellectual Property and the ownership of Copyright has 
become increasingly complex in recent years, particularly in the creative 
fields of design and photography. 

Perhaps the most slippery aspect associated with design today and fast 
becoming a growth industry within the legal profession, it is wise to 
always be mindful of copyright when working in design.

I cannot and do not intend to educate you in copyright in a single simple 
tutorial. I would, however, encourage you to be vigilant in respecting 
the intellectual property of other creatives, especially photographers 
and always try to ensure anything used in your designs does not break 
copyright. Otherwise you may find yourself encountering all sorts of legal 
bother and unnecessary stress.

Long term, any concerns you may have about copyright and your work are 
best addressed in consultation with a specialist/lawyer. 

In simple terms…
• Intellectual Property (IP) ‘refers to creations of the mind, such as inven-

tions; literary and artistic works; designs; and symbols, names and images 

used in commerce.’ *

• ‘Copyright is a law that applies to forms of expression or content such as 

text, images and music. It enables people who create and invest in content 

to manage how others use the content. 

Copyright applies to the content automatically; there is no requirement to 

register or go through any other formal process.’**

*(Sourced from: http://www.wipo.int/about-ip/en)

**(Sourced from: http://www.copyright.com.au/get-information/about-

copyright)

So, Intellectual Property refers to ideas, and ownership of IP is legally 
protected by:
• Copyright ©, which refers to the protection, rights to reproduce and 

ownership of these ideas. 
• Trademarks ™, which are “registered signs, symbols, words, phrases, 

logos or shapes differentiating one good or service from one enterprise 
to another.” *** and 

• Patents, which are ownership rights to an invention.

*** (Sourced from: http://www.wipo.int/about-ip/en)

So…
Copyright remains with the original creator unless they have officially 
handed it over to another person or body. If created for an employer, how-
ever, the employer owns copyright. 

For example, if you are self-employed, then you own copyright of your 
designs. If you are working as an employee or freelancer for a design  
company, any designs that you have created in that role remain the  
property of your employer, who owns copyright.

The client will only own copyright if the copyright owner officially hands it 
over or assigns it to them in writing.  
For photographers, copyright of photography commissioned by a client  
is owned  by the client, however, the photographer can control its use. For 
example, photography taken for one purpose cannot be legally used for 
another without permission from the photographer.****

Strictly speaking, this means that if a client commissions photography for a 
brochure and then uses it on their website the photographer has the right 
to be paid for the extra usage. Likewise if wedding photographs taken for 
personal use are later used in a commercial publication the photographer 
is entitled to be paid for its publication. 

And strictly speaking, any designs created by a designer should only be 
used for that purpose and the designer may be entitled to be paid for any 
additional use. 

**** (Originally sourced from: http://www.lawhandbook.org.au)

“High resolution (high 
res.) images have a larger 
file size, so they will take 
longer to upload.”
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Finding Images Online
Great images are available quickly and easily online from websites  
operating as image libraries which offer images and symbols for sale, 
mostly at very reasonable rates. They include:

Stock Photography
Stock photography is a collection of images taken by professional  
photographers and licensed to the provider company to be onsold and 
priced according to use. 

As purchased stock photography is usually licensed for a specific use only, 
the number of times that you use the image will affect price. 

For Example, if you purchase a Stock image to use in a brochure and then 
decide to use it on a website, you may have to pay to use it again.

With the advent of digital photography, there is an increasing availability 
of  Stock photographs may be used in brochures and any other print and 
multimedia jobs. 

Rights Protected Images
Rights Protected images are often taken by the best photographers and 
are usually high quality with lots of images to choose from. 

Rights are managed on an ongoing basis.  Put simply, this means that if 
you pay to use an image, its use by others and competitors is restricted, 
and theoretically not able to be used by competitors.

Rights Protected images cost more and their use is subject to renegotia-
tion. It costs more if you wish to reuse the image with further protection. 

Royalty Free Images
Royalty free images are images for which copyright is maintained by  
the photographer or artist and licensed out. In purchasing Royalty Free  
images, the client agrees to terms of use but may use photos without  
having to pay further royalty over and above the original fee. 

Images purchased under these terms may not be claimed to be the work 
of the purchaser or onsold in any form.

Once you are aware of good image libraries, Royalty Free images are 
quickly and easily found and used.  Purchase of Royalty Free images is a 
relatively cost-effective way of obtaining high quality imagery. With many 
providers, the lower the resolution the lower the cost. 

Drawbacks associated with the use of Royalty Free images include the  
fact that other people and competitors are also able to purchase the same 
images and that they sometimes may only be purchased in smaller sizes. 

Flat Rate
You may purchase a licence for using an image for a designated purpose 
for a set price. Although more expensive than Royalty Free, it is cheaper 
than Rights Protected images.

Public Domain
Images from the public domain are considered unlicensed information, 
which anyone may use as they wish.   

Clip Art
Clip art was originally contained in books of graphic art which designers 
cut out and used in their designs, hence the name. Later, images were 
scanned. Nowadays, clip art can come on disk or USB stick or be easily 
downloaded from the Internet in bitmap (raster) or vector formats.

Clip art may or may not come with copyright clauses, so it is a wise  
designer who checks for copyright before using it.

We recommend clip art be used sparingly and only as a minor element in 
any paying job.  

As it is ‘off the shelf’ art, as far as we are concerned clip art used in a logo 
or identity is a big professional no no. Although the quality has improved 
tremendously it can still lack professionalism and diminish overall quality.

Fig. 7 A variety of seaside images 
obtained from a photo library 
and reflecting different themes
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When looking for images online, know 
what you are looking for…
Again, before commencing a search, consolidate your ideas and concepts. 

Work out what you want. 
• If you are looking for a beach scene, do you want it to represent the  

tropics or a surf beach? 
• Do you want the emphasis to be on water colour, or contrasting water 

and sand and/or water and vegetation? 
• Do you want people to be included? 
• What age group(s)? Families or romantic couples? 
• Relaxed or active? 
• Do you want to represent nature or indulgence? 

See Fig. 7 

A few Image Libraries that you may like to use…
In recent years, lots of reasonably priced image libraries have appeared on-
line. For most of our images, we currently subscribe to iStock and Shutter-
stock, because we currently feel that they provide a wide range of images 
that are excellent in quality. They can be accessed at:

iStock: 

www.istockphoto.com

Shutterstock:

www.shutterstock.com

There are other image libraries recommended for designers. 

Check their range of images and their quality:

www.stock.adobe.com/au

Other sites include:

www.gettyimages.com.au

Getty Images is great for high quality professional images for specialty 
jobs and recently appears to have expanded to include previously smaller 
image libraries.

 

To do ...
Undertake the following activity.

Explore and research royalty-free and sites managed images from  
photo libraries.

http://www.istockphoto.com
http://www.shutterstock.com
http://www.gettyimages.com.au
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No matter how wonderful a designer is conceptually, if they don’t understand 

and apply fine technical skills even the best designs will fall glaringly short! 

Image Resolution
Image resolution has a huge impact  
on the final quality of any design and I 
cannot stress enough that  when  
working with images it is important  
to understand the significance of 
resolution and to apply the resolution 
appropriate to need. As discussed  
previously, understanding the different 
levels of image resolution is vital when 
creating and processing artwork in 
graphic design.

Remember that the higher resolution 
(determined by the more pixels you  
create), the larger the print can be  
without compromising quality.  
Figs. 8, 9 & 10

Choosing Image Resolution
Remember that different resolutions are used for on-screen viewing than 
for print. So, when working on computer to develop concepts or working 
with images to be viewed on screen it is better to use a lower resolution 
as a lower resolution image will display onscreen just as well as one with a 
much higher resolution.

To minimise file size while designing, most designers also use low res.  
images as positionals when developing their designs. Reduced file sizes 
save time when opening files or transporting concepts and proofs to 
clients by email for appraisal. 

High resolution (high res.) images have a larger file size, so they take 
longer to load and therefore waste the user’s time. How many times have 
you bypassed a website rather than wait while it loads? 

The important thing is to remember to replace the positional image  
with a higher res. version before sending out the artwork for printing by a 
commercial printer.

Scanning
Know your scanner. Most scanners operate in basically the same way, and 
for professional design purposes are most effective if used in conjunction 
with Photoshop or similar application.

The main aspects to consider when scanning are:
• adjust settings according to individual requirements and scanner 
• preview scan
• select area to be scanned
• set resolution
• scan the image.

With scanning, most scanners produce RGB images, so don’t forget that 
colour needs to be converted to CMYK for commercial printing.

Greyscale is used for black and white and grey tones.

Black and white are used to maintain integrity if images are pure black and 
white (line drawings, maps and diagrams). 

Scanning and Photoshop
Increasing resolution beyond a certain point does not increase quality in 
finished printing. For example, high end process colour printing anything 
more than 350 ppi will not necessarily increase picture quality.

Please Note: Photoshop is a professional and sophisticated image 

manipulation/editing software application that once proficient and 

experienced in using, you will be able to manipulate imagery extensively and 

be limited only by your imagination.

Topic 3: Sharpening Your Technical Skills 

Fig.8  An image  at 25 ppi. The 
resolution is so low that pixelation 
is obvious

Fig.10  At 72 ppi the resolution is 
sufficient for on-screen viewing

Fig. 9  At 250 ppi the resolution 
is suitable for magazine and 
catalogue printing but should 
be at least 300 ppi for quality 
brochures, etc.
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Ultimately, the software that you choose to use as a designer comes down 
to individual choice and what sits within your comfort zone. 

As we have already established, each type of computer software has 
evolved in its design and Adobe are masters at developing great software 
for creative people. They are also terrific marketers!

Adobe’s Creative Suite has been designed specifically for designers, with 
each program interacting and complementing the other, so let’s take a 
closer look at Photoshop, the software program that is universally applied 
to raster imagery. 

What is Photoshop ?
Photoshop is the leading digital image editing application for the web, 
print and other new media disciplines. 

Photoshop has been universally embraced to be used daily by millions  
of graphic artists, professional and amateur photographers, artists and 
potential designers across the globe. 

Photoshop is a powerful and wonderful tool that inadvertantly and almost 
single-handedly has changed the visual world as we know it, and in one 
fell swoop has refuted the once sage old addage that ‘the camera does 
not lie’. A photograph once was seen to always have told the truth,  
nowadays with Photoshop and the increasingly sophisticated cameras on 
mobile devices, any image can be adjusted and changed to look better, 
sharper, brighter.

The possibilities are endless and, as discussed earlier it has been well 
documented how celebrities control their image by vetoing the use of 
their promotional shots, and in the process idealise beauty. Social media 
identities likewise have become proficient in crafting their images. 

Images said to be ‘photoshopped’ can be ‘adjusted’,  ‘sharpened’’, ‘colour 
adjusted’ or ‘cropped’, and people or objects can be removed, added or 

‘deep etched’ and superimposed onto another background. 

Photoshop has been so widely and universally embraced within the  
industry that it would be remiss of us if we did not provide you with at 
least a comprehensive introduction to Photoshop and its application to 
graphic design. A basic understanding of Photoshop and some of its  
simpler applications is an important skill to develop, so in this Module we 
will focus on developing techniques in using Adobe Photoshop.

Remember that how you prepare and apply images will make 
or break any design.

Sooo…as discussed earlier in the course, no matter how wonderful a 
designer is conceptually, if they don’t understand and apply fine technical 
skills even the best designs will fall glaringly short.

Using Photoshop
The Adobe CC Suite including Photoshop, InDesign and Illustrator is  
designed to allow easy movement of files from one application to another 
by simple cut and paste or drag and drop. 

Photoshop provides some powerful tools to enable the creation and  
manipulation of bitmap (raster) images.

Photoshop can be used to perform simple tasks, from retouching images, 
colour correction and simple cropping and adjustments through to  
the intricate layering of multiple images with different levels of  
transparency to create complex and sophisticated designs.

Also…

Multi-layering becomes increasingly complex and enlarges the file size.

Topic 4: Understanding Photoshop 



232

Image Manipulation
Images may be manipulated to enhance designs and, as we have  
already established Adobe Photoshop is the contemporary industry 
standard for photographic manipulation. With Adobe CC designed to al-
low easy movement of files from one application to another by simple cut 
and paste or drag and drop, Photoshop is great to use for preparation of 
images before they are dropped into artwork that is being prepared  
in InDesign. 

Size, shape, brightness, contrast, resolution, transparency and removal or 
placement of image components can all done in Photoshop to maximise 
image quality. In fact, we always adjust images that we are using in our 
designs to maximise their impact.

Cropping
Creative cropping can make all the difference to any image. 

Cropping eliminates superfluous visuals and is frequently used to focus 
on part of an image to free up designs and enhance creativity for more 
dramatic effects. See Fig. 11

Adjusting Contrast
Images can be quickly and easily enhanced by adjusting the intensity of 
light, brightness and shadow. See Fig. 12

Adjusting contrast can make an image look cleaner, brighter, more crisp.

• Photos or images taken in cloudy conditions can look dark, so it is easy 
to adjust contrast to make it look cleaner and brighter.

• An image can be softened for a muted and more romantic look.

Sharpening
Slightly soft or out of focus images can have “sharpening filters” applied to 
make an image appear more crisp and in focus.

An image can also be fuzzied up to create romantic, soft effects.

Adjusting Colour
Adjusting colour saturation and the intensity or balance of colour in an  
image also enhances its depth and display. See Fig. 12

Colour may be adjusted to:

• remove unwanted allover colouration in an image (called colour cast).

For example, a photograph taken in a room with fluorescent lights will 
look yellow, so yellow cast can be removed to make the light more natural.

• boost colour. Dull or muted images or photographs taken in low  
light conditions may be adjusted to boost the colour to make it appear 
brighter, more eyecatching and natural.

• create an aged look. Images can be given a sepia look by reducing colour 
saturation and/or applying a monotone colour.

• colour saturation can be reduced to soften or super saturated for a more 
intense, psychedelic look.

Fig.11  A scanned image before and after cropping. Note how cropping contributes 
to creating a romantic image in this instance. The image was also “softened”.  Image 
courtesy Reece Jones

Fig.12 From top original image, second with brightness & colour cast 
adjustment, third with monotone and fourth with duotone applied.
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Multi-layering
Multi-layering is easily achieved in Photoshop. Multi-layering is where  
you are overlaying many elements and trying different variations while 
working up a design. 

You can easily trial different colours within Photoshop, quickly switching 
from one layer to another until you decide which variation you prefer.

You can use layers to build up an image, for example adding a bee or  
butterfly to an image of a flower.

Multi-layering becomes increasingly complex and because it increases the 
overall file size it is a good idea to remove any unwanted layers once the 
final option has been selected. See Fig. 13

Fig. 13  Examples of multi-layering
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Billed as a ‘concise and focused introduction to the key features in  

Photoshop and presented by long-time lynda.com author and Adobe veteran 

Deke McClelland’, this online tutorial covers the image editing process from the 

very beginning and progresses through the concepts and techniques that every 

photographer or graphic designer should know. 

Although this tutorial may not be the ‘latest’, we believe that it will provide 
you with the basic skills that we want you to learn at this stage.  
(I will provide you with more advanced tutorial or movie links later.)

This movie covers ‘everything from digital imaging fundamentals, such as  
resolution vs. size to the effects of downsampling.’ It explains ‘how to use 
layers to edit an image nondestructively and organize those edits in an 
easy-to-read way, and introduces techniques such as cropping, adjusting 
brightness and contrast, correcting and changing color, and retouching 
and healing images.’ 

These lessons distill the vast assortment of tools and options to a refined 
set of skills that will get you working inside Photoshop with confidence.”

Log onto lynda.com now and onto: 

http://www.lynda.com/Photoshop-tutorials/Photoshop-CS6-One-One-
Fundamentals/97713-2.html?srchtrk=index:1%0Alinktypeid:2%0Aq:photos
hop%2Bcs6%0Apage:1%0As:relevance%0Asa:true%0Aproducttypeid:2

Photoshop CS6 One-on-One: Fundamentals with 
Deke McClelland
1. Opening an Image
• Welcome to One-On-One
• Opening from the Windows desktop
• Opening from the Macintosh Finder
• Opening from Photoshop or Bridge
• Opening an image from Mini Bridge
• Opening through Camera Raw
• Closing one image and closing all.

2. Getting Around
• Navigating your image
• The Dark versus the light interface
• Navigating tabs and windows
• Panels and workspaces
• Zooming incrementally
• Zooming continually
• Entering a custom room value
• Scrolling and panning images
• Rotating and resetting the view
• Cycling between screen modes
• Using the Navigator panel
• Adjusting a few screen prefs 

Topic 5: Photoshop CS6 One-on-One: Fundamentals 
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3. Image Size And Resolution
• Digital imaging fundamentals
• Image size and resolution
• The Image Size command
• Common resolution standards
• Upsampling vs real pixels
• Changing the print size
• Downsampling for print
• Downsampling for email
• The interpolation settings
• Downsampling advice
• Upsampling advice

4. Using Layers
• The layering composition’Introducing the Layers panel
• Adding, scaling and aligning layers
• Dragging and dropping layers
• Stack, reveal and rename
• Opacity, history and blend mode
• Duplicating a selected position of a layer
• Applying a clipping mask
• Blending inside a clipping mask
• Finishing off  your artwork
• Creating a new layer and background
• Layering tips and tricks

5. Saving Your Progress
• The art of saving
• Four things to know about saving
• Saving layers to PSD
• Saving print images to TIFF
• Saving an interactive image to PNG
• Saving a flat photo to JPEG

6. Crop and Straighten
• Honing in on your image
• The new and improved Crop tool
• Editing your last crop
• Straightening a crooked image
• Filling in missing details
• Using the Perspective Crop tool

7. Adjusting Luminance
• First, there is brightness
• How luminance works
• The three Auto commands
• Automatic brightness and contrast
• The Brightness/Contrast command
• The dynamic adjustment layer
• Editing adjustment layers
• Isolating an adjustment with a layer mask
• Introducing the histogram
• Measuring an adjustment
• Using the Shadows/Highlights command

8. Adjusting Colours
• And second, there is a color
• Identifying color cast
• Correcting a color cast automatically
• Changing the color balance
• Compensating with Photo Filter
• Adjusting color intensity and Vibrance
• Correcting color cast in Camera Raw
• The Hue/Saturation command
• Summoning colors where none exist
• Making more color with Vibrance
• Making a quick-and-dirty sepia tone
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9. Select and Edit
• Making selective modifications
• The geometric Marquee tools
• Aligning one image element to another
• The freeform Lasso tools
• Polygonal Lasso tool and Quick Mask
• Cropping one selection inside another
• Creating rays of light
• Quick selection and similar
• Making it better with Refine Edge
• Integrating image elements
• Magic Wand and Grow
• Refine,integrate and complete

10. Retouch and Heal
• Your best face forward
• Content-Aware Fill
• Using the Spot Healing Brush
• The more capable “standard” Healing Brush
• Meet the Clone Source Panel
• Caps Lock and Fade
• The Dodge and Burn tools
• Adjusting color with the Brush tool
• Smoothing skin textures
• Brightening teeth
• Intensifying eyes.

Conclusion
• Goodbye

Links to more movies if you haven’t had enough:

If you wish, here are links to more advanced movies, though at this stage 
I would encourage you not to bog yourself down too much. There will 
always be something more for you to learn!!

Photoshop: 2015 Creative Cloud Updates with 
Deke McClelland 
http://www.lynda.com/Photoshop-tutorials/Photoshop-2015-Creative-
Cloud-Updates/369899-2.html

and

Photoshop CC Essential Training (2015) with 
Julieanne Kost
http://www.lynda.com/course-tutorials/Photoshop-CC-Essential-
Training-2015/372339-2.html

http://www.lynda.com/Photoshop-tutorials/Photoshop-2015-Creative-Cloud-Updates/369899-2.html
http://www.lynda.com/Photoshop-tutorials/Photoshop-2015-Creative-Cloud-Updates/369899-2.html
http://www.lynda.com/course-tutorials/Photoshop-CC-Essential-Training-2015/372339-2.html
http://www.lynda.com/course-tutorials/Photoshop-CC-Essential-Training-2015/372339-2.html
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Links to more movies, this time from Adobe:

Adobe CC offers some indepth movies for Photoshop CC  that are worth  

viewing, though I dobencourage you to have restraint, especially with  

saturation as some of the examples shown in my opinion are way too  

idealised/synthesised.

Edit your first photo with Lesa Snider

https://helpx.adobe.com/photoshop/how-to/photo-editor.html?playlist=/
ccx/v1/collection/product/photoshop/segment/designer/explevel/
beginner/applaunch/orientation/collection.ccx.js

Master these fundamental tools 

https://helpx.adobe.com/photoshop/how-to/photoshop-for-beginners.
html?playlist=/ccx/v1/collection/product/photoshop/segment/designer/
explevel/beginner/applaunch/orientation/collection.ccx.js

Crop a photo

https://helpx.adobe.com/photoshop/how-to/crop-remove-photo-
edges.html?playlist=/ccx/v1/collection/product/photoshop/segment/
photographer/explevel/beginner/applaunch/orientation/collection.ccx.js

Try these top tips to fix photos

https://helpx.adobe.com/photoshop/how-to/tips-to-fix-photos.
html?playlist=/ccx/v1/collection/product/photoshop/segment/
photographer/explevel/beginner/applaunch/orientation/collection.ccx.js

Remove unwanted objects from photos

https://helpx.adobe.com/photoshop/how-to/remove-object-content-
aware.html?playlist=/ccx/v1/collection/product/photoshop/segment/
photographer/explevel/beginner/applaunch/orientation/collection.ccx.js

https://helpx.adobe.com/photoshop/how-to/photo-editor.html?playlist=/ccx/v1/collection/product/photoshop/segment/designer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/photo-editor.html?playlist=/ccx/v1/collection/product/photoshop/segment/designer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/photo-editor.html?playlist=/ccx/v1/collection/product/photoshop/segment/designer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/photoshop-for-beginners.html?playlist=/ccx/v1/collection/product/photoshop/segment/designer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/photoshop-for-beginners.html?playlist=/ccx/v1/collection/product/photoshop/segment/designer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/photoshop-for-beginners.html?playlist=/ccx/v1/collection/product/photoshop/segment/designer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/crop-remove-photo-edges.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/crop-remove-photo-edges.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/crop-remove-photo-edges.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/tips-to-fix-photos.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/tips-to-fix-photos.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/tips-to-fix-photos.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/remove-object-content-aware.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/remove-object-content-aware.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
https://helpx.adobe.com/photoshop/how-to/remove-object-content-aware.html?playlist=/ccx/v1/collection/product/photoshop/segment/photographer/explevel/beginner/applaunch/orientation/collection.ccx.js
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Make sure that you complete all parts of this assessment 

As we have already established, understanding how to adjust images within 

Photoshop and create illustrations using Illustrator can only strengthen your 

skills and enhance the overall quality of your artwork. 

Basically, these skills are essential to graphic design.

It is probably a good idea to refresh your learning by going back to lynda.
com and reviewing the movie topics apppropriate to Photoshop if you are 
unsure about anything.

The purpose of this assessment is to:
• develop basic skills using photoshop
• apply imagery and photographs to develop creative, refined and well  

finished designs
• apply everything that you have learned so far to the design and layout 

of an  A1 Poster size, 594mm x 840mm

Prerequisites for undertaking this assessment
Before you begin:
• Read through this assessment.
• Make sure you understand what you are required to do.
• Contact the College and ask about anything you don’t understand.

You will need to have:
• completed the learning tutorial and activities for this module to ensure 

that you are ready to undertake this assessment
• access to a computer
• access to the Internet to undertake research and send in your assess-

ment when completed. 

Topic 6 Assessment 8: Adjusting and Applying Images to a Design
Your assessment consists of:
Your assessment consists of:

Part A: 

Exercises and experiments in applying Photoshop for creative effects.

Part B: 

Apply images to a design using Photoshop.

Part C:

Critically evaluate your design process and design and in the process, 
explain your learning process.

Assessment Performance Criteria
To be awarded recognition in this module you will need to demonstrate 
competency in the following performance criteria. 

You will be assessed on your ability to:
• Element 1: Experiment and play with tools in Photoshop
• Element 2: Create a range of re-sized images
• Element 3: Crop images creatively 
• Element 4: Adjust image luminance or brightness
• Element 5: Enhance image colour and apply colour to an existing design
• Element 4: Apply Photoshop to incorporate images into a design 

• Element 7: Evaluate and critically analyse your design. 

Marking Guide
Part A: Photoshop Exercises = 40% 
Part B: Poster Design = 40% 
Part C: Critical Evaluation = 20% 
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Assessment 8
Complete and submit Parts A, B and C

Part A: 
Adjusting Images in Photoshop
This assessment has been designed to give you practice in adjusting im-
ages in Photoshop – scanning, importing, and adjusting images (resizing, 
cropping, and adjusting luminence and colour) to maximise their impact.)  

These exercises should be completed on the computer using Adobe InDe-
sign and Photoshop and packaged and submitted as part of 
Assessment 8. 

1. Research and download 3 x images from an image library.

2. Following the processes outlined in the movies, complete the following:
• Resizing:  

– take one of these images and resize to x3 different sizes in Photoshop
• Cropping:  

– crop each of your original x 3 images to focus on desired content
• Adjusting brightness:  

– adjust luminance on each cropped image x 3.
• Adjusting colour:  

– adjust color of each image (I.E. x 3)

3. Label clearly and save each of your examples as Photoshop PDFs and 
submit for marking.

Part B:
Applying Images to Your Poster
1. Go back to your poster artwork from Part C Module 1 and:

• add colour to your original black and white poster

• add at least ONE image to this poster.

2. Submit your colourised and redesigned poster including an image 
saved as PDF file for assessment.

OR Create a new poster using images as background

Part C:
Discuss/explain what you have learned about colour and the use and 
treatment of images from this task.

Assessment 8 requires you to submit: 
Part A
• 3 examples of resized images.
• 3 examples of cropped images
• 3 examples of images with adjusted luminance.
• 3 examples of images with adjusted color

Part B
• Colour poster designed to incorporate at least one image

Part C
• Critique of your work including an evaluation as to what you have 

learned from this module.

Make sure you have followed the guidelines, then collate and label 
file and submit the assessment online.
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